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Facial plastic surgeon
Steven J. Peariman,
MD, FACS, delivers
style to his practice
and his patients
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Cosmeceuticals

Revisited

SKIN & AESTHETICS

SkinMedica’s
Redness

Leading dispensing physicians weigh in on what's new and what sells

By Wendy Lewis

osmeceuticals, or cosmeceu-

tiques or active cosmetics as

they are called in the EU, are

getting back on track and
showing a growth spurt around the world.
According to Laurent Bronmes, business
development manager of Symatese in Paris,
“The cosmeceuticals market will follow the
same trends as the injectable products
category. The USA represents the largest
market worldwide; Asia is second, then
Latin America, and lastly, the EU largely
due to the fact that in many EU coun-
tries physicians cannot dispense products.
Average annual growth from 2011 to 2016
is estimated to rise by 11% to reach 887 to
973 billion Euros.”

Omaha, Nebraska, dermatologist Joel
Schlessinger, MD, founder of Lovelyskin.
com, says this mirrors what he is seeing
in practice: “With the improvement in the
economy, we have seen an increase in our
higher-priced items. Many of the higher-
priced items showed significant decreases
for the majority of the economic downturn
as consumers shifted to lower-price-point
items. We are also seeing an increase in
higher-priced tools, cleansing, and light-
based devices. Additionally, we are seeing
that people who migrated from cosmeceu-
ticals to store-bought brands are now back
in the higher-quality brands and repur-
chasing more frequently. For example, we
have always found that products such as
Kinerase®, NeoStrata®, NIA24®, and min-
eral-based makeup sell well. Generally, we
have found that the stronger the product,
the more interest there is.”
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Amy Taub, MD, medi-
cal director of Advanced
DermatologyinLincolnshire,
1, and founder of Skinfo,
has a similar experience
to report. “The top-sell-
ing product at Skinfo is
SkinMedica's TNS Essential
Serum, which combines a
growth factor and an anti-
oxidant. This combination
tackles the pesky side of
aging while providing a
shield against further cell-
damaging factors,” she says.

THE ACNE/ROSACEA
PATROL

Another must-have cat-
egory for dispensing physi-
cians is acne care. If you
can control a patient’s acne
breakouts, you will keep
that patient for life. Among
cosmeceutical buyers, peo-
ple with acne are often the
most loyal.

As Taub says, “Unfortunately, both
young and adult skins share the same con-
tinuous frustration with acne. The chal-
lenge of clearing up acne while keeping
skin hydrated without the common side
effects of flaking, redness, and dryness
directs clients to purchase moisturizers for
acne-prone skin, such as MyBody's Let Me
Clarify.”

Along with acne and aging comes red-
ness and often rosacea. Offering a few select
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SkinMedica’s
TNS Essential Serum™

stock-keeping units should
be viewed as an important
service for patients. This
helps where they need the
special expertise of a medi-
cal aesthetician or physi-
cian, rather than risk choos-
ing something at random
in a drugstore or beauty
retailer that may make the
problem even worse. For
example, to meet this largely
unmet need, SkinMedica®
recently added its Redness
Relief CalmPlex, developed
to prevent and reduce ultra-
violet (UV)-induced skin
redness and reduce chronic
redness quickly, in as little
as 1 week.

Bonnie Marting, DNP,
ARNP, director of medi-
cal aesthetics at Anushka
Cosmedical Centre in Palm
Beach, Fla, treats patients
with a wide range of sun-
induced-aging skin condi-
tions. “Being in South Florida, naturally
we see many patients who have severe
photo-aging complaints, including coarse
lines, discoloration, and redness. Although
my ‘go to’ treatment is Laser Genesis,
every patient goes home with a personal-
ized skin care regimen targeted to his or
her lifestyle. Among our best sellers are
SkinMedica TNS Recovery Complex for
post lasers and peels to speed healing; the
I/S Clinical range of serums, which are

Relief CalmPlex™
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NEQVA's new sunscreen
frio launch.

buzzwords among anti-

aging cosmeceuticals.

selection, and tints. NEOVA® is introduc-
ing a new trio of potent antioxidant-based
formulations for summer 2012: DNA
Damage Control Silc Sheer 2.0 SPF 40,
DNA Damage Control Everyday SPE 44,
and DNA Damage Control Active SPF 43.
DNA Damage Control SILC SHEER 2.0
SPF 40 is an oil-free physical sunscreen
that has a sheer tint for the face and can be
used alone or as a makeup primer.

SPECIALLY TARGETED PRODUCTS

Forley explains that patients also tend
to seek out unique products that target
specific conditions, such as skin lightening
and brightening. “A popular brand for us
has been Lumixyl™ peptide technology
that works by reducing tyrosinase. Since
it is safe for all skin types and does not
cause irritation or sensitivity, Lumixyl can
also be used in conjunction with Fraxel®
resurfacing treatments for additional man-
agement of unwanted discoloration.”

As Schlessinger says, “Many
entrants that are free of hydroquinone are
gaining traction in this category as well.
Elure™ from Syneron is a unique product
that affects the tyrosinase pathway and
diminishes pigmentation accordingly. We
also have a large cadre of consumers who

new
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purchase Neocutis Perle,
another product that affects
the pigmentation pathway
and allows for hydroquino-
ne-free improvement.”

Eye products need to tar-
get an array of conditions
that can impact a patient’s
appearance and cause them
to look tired, stressed, and
older. In particular, dark cir-
cles are an area where physi-
cians are on an eternal quest
to offer patients something
topical that delivers results
Every doctor and skin care
professional has his or her
top picks.

As a female dermatolo-
gist, Donofrio explains that
her patients often want to
use what she uses hersell.
Patients always
what 1 like, and I am honest
with them. My favorite eye
cream is from Replenix®. It
contains vitamin K and pep-
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tides to strengthen skin and decrease
capillary leakage, which is a leading
cause of dark circles, plus green tea to

Revitaleyes Lumixyl
Brightening Eye Cream

decrease puffiness.”

For Forley, the new Lumixyl®
Revitaleyes Brightening Eye Cream
is a winner. “We have had good
success with Revitaleyes, which
contains the decapeptide-12 for
improving dark circles as well as
inflammation. Patients seem to like
the convenient tube and nonirritat-
ing silky formula,” he says.

SkinCeuticals AOX+ Eye Gel is
another recent launch in this cat-
egory. This new formula prevents
and corrects
includes the botanical Ruscus aculea-
tus, derived from a shrub, to increase

photo-damage. It

circulation under the eyes and caf-
feine to improve fluid retention, thus
diminishing puffiness.

GROWTH TRENDS ON
THE HORIZON

There are more promising cosme-
ceutical categories that offer dispensing
physicians new opportunities to grow
the retail vertical in their practices by

attracting new groups of consumers
seeking therapeutic products instead of or
in addition to skin-rejuvenating products.
“Generally speaking, the advent of forms of
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cosmeceuticals whichare geared toward skin
diseases offers a new opportunity for con-
sumers Lo enter this segment of the market,”
Schlessinger says.

“As companies develop at-home tech-
nology, like the Tanda Luxe, to extend
treatments being done in a dermatolo-
gist's or plastic surgeon’s office. skin care
becomes essential to maintain and enhance
the skin's overall appearance,” Taub says.
In the future, we can expect more and
better launches in this expanding category
for targeting hair removal, hair restora-
tion, skin rejuvenation, acne, rosacea,
skin tightening, and cellulite reduction.
The home-based systems segment of the
market will target facial as well as off-face
areas for treatment.

Home peel systems and Kits seem to
have surged in popularity as an afford-
able alternative to lasers and energy-
based devices in many cases, and as a
good complement to clinical treatments.
NeoStrata launched the Exuviance Daily
Antioxidant Peel CA', an easy one-step,

daily at-home peel that gently exfoliates
and delivers a dose of protective anti-
oxidants to help neutralize free radicals.
Containing a 10% Citric Acid formula, the
Daily Peel can be applied every day and no
rinsing is required.

Lastly, topical formulations that make
claims similar to laser and light treatments
are also on the rise. Akin to the explosion
of skin-brightening and pigment-correct-
ing products, skin tightening and firming
are new buzzwords among anti-aging cos-
meceuticals, For example, REVALESKIN®
Skin Firming Serum is a lightweight con-
touring serum with fruit and botanical
extracts that claims to help increase the
skin's resistance to stress and the environ-
ment with long-term usage. l

Wendy Lewis is president of Wendy Lewis
and Co Ltd, Global Aesthetics Consultancy
htp:/www.wendylewisco.com, author of 11
books, and founder/editor in chief of hutp://
www.beautyinthebag, com. She can be reached
at wl@wlbeauty.com.
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